_ The producer who brought you Marlon Brando 


. 


in“On the Waterfront” now brings 


GAZZARA 


to the screen in his electrifying 


portrayal of ““Jocko”’! * 


introducing 


JULIE WILSON] 


with 

MARK RICHMAN 
GEORGE PEPPARD 
PAT HINGLE : 
ARTHUR STORCH 


and 


JAMES OLSON 


eA SPIEGEL 


: er RODUCTIONS 


a Screen Play by 
| CALDER WILLINGHAM 


Based on his novel and play 
—‘‘End As A Man’”’ 


Directed by 
JACK GARFEIN 


Produced by 
SAM SPIEGEL 


A COLUMBIA picture 


© 1957 by Glombia Pictures Corporation. All Rights Reserved. 
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"THE MOST 
FASCINATING 
ART EVER' 


Still No. 
Art J 


Still No. Art 7 


Still No. Art 2 


Po 


Prize-winning American painter Joseph 
Hirsch created a set of nine illustrations for 
use in advertising “The Strange One.” The 
ariginal drawings, available as art stills from 
National Screen Service, are being exhibited 
en TV and in museums, schools and theatre 
lebbies around the country. 


Still No. 


Art 5 


Still No. Art 3 


Still No. Art 6 


PUT STILLS 
TO WORK 
FOR YOU! 


Still No. 
Art 9 


Combine your set of art stills for a lobby dis- 


play as suggested here. Make enlargements 
of the prints, color and display in frames as 
an art exhibit in the lobby and store win- 
dows. Send a set to art editors and schools in 


town, for publication, display and study. 


“STRANGE ONE’ STAR FASCINATES 


CRITICS! COLUMNISTS! 


® Seldom has such spectacular praise greet- 
ed the appearance of a new star as that won 
by Ben Gazzara for his performance in the 
Broadway stage version of “The Strange 
One.,”’ a performance he repeats in the film. 
Gazzara, scheduled to tour the country in 
his newest Broadway triumph, “‘A Hatful of 
Rain,”’ plans to help publicize “The Strange 
One” in every key city he visits. Gazzara 
already has participated in a national TV 
campaign via the major network shows, has 
helped win major newspaper space through 
interviews with columnists, the Associated 
Press and United Press, among other news 
syndicates, and he is being featured in such 
national publications as Seventeen and Glam- 


our as well as the movie fan magazines. 


® Capitalize on this pre-release campaign! 
Use the critics’ quotes shown at the right and 
add those of your town’s commentators, in 
lobby displays. Go after the local newspaper 
and the magazine articles featuring Ben Gaz- 
zara, for reproduction and display out front! 
Plant plenty of Gazzara publicity material 
(see publicity pages) and stills (available at 
National Sereen Service) around town! Give 
your audiences every chance to “discover” 


this grand new star for themselves! 
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Shown below, some of the critics’ praise 
for Ben Gazzara! At right, an example of 
the newspaper space “The Strange One”’ 
star attracts! 


AUDIENCES! 


TWO SPECIAL EDITIONS OF NOVEL 
HELP PROMOTE ‘THE STRANGE ONE’ 


Special movie editions of the popular novel “‘End As a Man,”’ upon 


which the motion picture “The Strange One” is based, are being 


given national promotion campaigns timed to coincide with release 


of the film. The Calder Willingham novel was an overnight sensa- 


tion when it was first published, selling 30,000 copies in a matter 


of weeks. Both the New American Library and Grosset and Dunlap, 


publishers of the special movie editions, will alert their distribution 


centers around the country well in advance of the picture’s release 


and suggest cooperative effort in promoting “‘The Strange One” 


locally. Work with their distributors in your area on these and any 


other ideas for mutually beneficial campaigns! 


® Go after every bookstore, drug store, 
newsstand, department store, supermarket, 
rail, bus and air terminal . . . everywhere 
the books are sold. Furnish stills and help 
with window and counter displays tieing in 


with the picture and your playdate. 


® Ask area distributors of the books to 
poster their delivery trucks with “‘Read the 
Book, See the Picture” copy and theatre- 
picture copy. Supply credit cards or throw- 
aways to be inserted in all copies of the 
books distributed. 


® Promote free copies of the books for 
presentation to local radio/TV and news- 
paper personnel, and use them as prizes in 


contests. 


© Make up a “walking book” bally. 


© Stage a radio/TV or newspaper contest 
for 100-word-or-less letters beginning: ‘I 
Like Pictures Made From Popular Books 
Like ‘The Strange One’ Because . . .”’ Guest 
tickets or, if possible, promoted copies of 
the book might be presented to those send- 
ing in the best letters. 


© Match up pages of the book with scene 
and art stills from the picture for a 40” x 


60” lobby board. 


® Let your neighborhood ‘store set up a 
lobby table where the books may be pur- 
chased by patrons. 


® Print book marks locally, using a one- 
column ad. Cut your printing costs by sell- 
ing an ad on the reverse side to a local book 


outlet. 


Shown at right are the front > 
and back covers of the 50c 
paperbound Signet edition 
published by New American 
Library. Special rack cards 
will display the Signet book 
and publicity material is go- 
ing to book/movie editors, 


radio/TV people, columnists, 


etc. For details, write: Mr. 
Hal Robinson, Independent 
News Co., 480 Madison Ave., 
ING: ¥ 


CALDER WILLINGHAM 


End 


he za syst 
The @ SrOPIns groma of yours 

ae 
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4 A brilliant, red wraparound band, carrying picture credits, 
appears on the Grosset and Dunlap special edition of “End 
As a Man,” the Calder Willingham novel on which “The 
Strange One” is based. Book jacket of the Grosset and Dun- 
lap edition, which is priced at $1.98, also carries a scene 
from the Columbia picture. For further information, write 

2 aro ino Southern direct to: Mr. Charles M. Antin, Grosset and Dunlap. Inc., 

1107 Broadway, N.Y. 10, N.Y. 


THE STRANGE ONE | 


Words by RALPH DOUGLAS Music by KENYON HOPKINS 


BEN 
GAZZARA > 


Song and Records! 


© Song, published by Horizon Music Corp.; 
selling agent, Keys-Hansen, Inc., 119 W. 
57th St., N.Y.C. (see above). 


® Sound Track Album—Coral Records (see 
below). 


® Theme recorded by Archie Bleyer for 
Cadence Records. 


® Theme recorded by George Gates for 
Coral Records. 


© Theme recorded by Billy May for Capitol 
Records. 


® Jocko's Theme, recorded by George 
Cates for Coral Records. 

® Jocko's Theme, recorded by Archie 
Bleyer for Cadence Records. 

© Other recordings in work as this press- 
book is prepared! 


Use the song sheet and the records for 


music windows . .. p.a. systems . . . disc 


jockeys . . . juke boxes! Go after co-op ads 


. . . package-stuffers . . . mailing pieces! 


USE TITLE TO SET 
PROMOTIONS.STUNTS 


“The Strange One” suggests that which is out of the ordi- 


nary, familiar or natural order, or extraordinary, as in size. 


quantity, hence unnatural, queer. This interpretation offers 


a number of prospects for contests, stunts and exploitation 


gimmicks. Use these ideas to catch the attention of viewers, 


listeners and passersby: 


HHROWANATO: 2? eee 


of throwaway cards, 
the picture and theatre billing correctly 
printed on the majority of colored cards 
and with a certain number of them with 
two letters in the title purposely trans- 
posed, so it reads: ‘““The Stragne One.” 
Advertise the stunt on a lobby board 
with the notice that anyone turning in a 
strange one of “The Strange One” cards 
will receive a guest admission to the pic- 


ture. 


STORIES: Go after a radio/TV or 


newspaper contest, offering 
prizes of guest tickets and promoted 
merchandise for the best stories about a 
strange person, especially one who has 
become famous or notorious, or news- 
worthy. If the person is a local resident, 
so much the better: “‘ ‘The Strange One’ 


I Knew...” 


MUSIC: Your dise jockey might sched- 


ule a “‘strange’’ music hour or 
“night,”? during which he plays record- 
ings of strange ones, unusual composi- 
tions or sound effects requested and, 
perhaps, supplied by his listeners. He 
might also play strange numbers of his 
own selection and ask listeners to name 
them, with guest tickets to ““The Strange 
One” as awards. 


ee ee 


of the products they sell, 
such as imitation fruit, flowers, candies, 
jewelry, etc. Have them feature window 
displays of the real articles and their imi- 
tations and ask passersby to distinguish 
between them: “Which Is ‘The Strange 
One?’ One Is a Diamond; the Others Are 
Zircons. Can You Pick Out ‘The Strange 
One?’ Come In and Register Your Se- 
lection and Receive a Lucky Number for 
Guest Tickets to See ‘The Strange One,’ 
etc.”” The same idea might be carried 
out in the theatre lobby. 


SALES: Department stores and mark- 


ets can advertise ““The Strange 
One” sales, consisting of merchandise 


or odd items that are unusual or strange. 
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DISPLAYS: Ask your patrons to co- 


operate in setting up a 
foyer exhibit by lending any souvenir, 
memento, or gift that could be called 
“The Strange One,” for a foyer display, 


and possible sale to others. 


‘SEE BOARD 


Improvise an eye-catching advance lob- 
by board, using the circled copy from 
Ad Mat No. 4.03 and illustrated with stills: 


“After I've gone with him ... I’m ashamed to 
look at myself in a mirror . . .”’—Rosebud. 


(Still No. 44) 


“I'm afraid of the things he makes me do. . .”’ 


—Simmons. (Still No. 7) 


“He framed me...and ruined my father...” 


—Avery. (Still No. 34) 


“Pve got plenty on him... but he’s got even 


more on me... .”°—Koble. (Still No. 30) 
““He’s got quite a sense of humor, but he’s the 
lowest-down creature TV've ever met . . .’°— 
Marquales. (Still No. 29) 
Spotted in the center is Still Art No. 1 
of Ben Gazzara, with the copy: 


““Here’s one you'll never forget ... The most 
fascinating louse you ever met! ‘The Strange 
One!’ Coming Friday!’’ 


PHOTO STORY 


The story of ““The Strange One.”’ in stills 
and captions, is available for newspaper 
and TV use. If your newspaper or TV 
station is interested, write direct to: 
Publicity Department, Columbia Pic- 
tures Corp., 711 5th Ave., N.Y. 22, N.Y. 
The material will be mailed direct and 
the name of your theatre will be credited. 


Trailer, Stills! 


Perk advance interest with the dra- 
matic trailer from National Screen. 


From the same source, order your 
still sets: 1) 25 flat stills; 2) 25 up- 
rights; 3) art set (photos of ad and 
poster art); 4) publicity-exploitation 
set (stills used in the publicity and 


FIND THE BEST PIN-UPS 


Ben Gazzara 
shows another 
cadet a favorite 
pin-up picture in 
Still No. 10. Use 
the incident as 
inspiration for a 
contest, offering 
prizes for the 
best pin-up pic- 
tures submitted 
by readers and 
patrons. Display 
the entries in 
your lobby, have 
the paper run 
the final  selec- 
tions, and con- 
duct a poll for 


the favorite. 


Still No. 10 


Give the winning girl the VIP treatment, with appear- 


ances on TV, luncheons, car rides and have her as guest 


of honor the opening night. 


‘STRANGE’ STREET BALLY 


In several scenes 
from the picture, 
Ben Gazzara 
wears shorts, a 
cadet hat and a 
loud, definitely 
unmilitary, 
sports shirt. He 
also uses a long 
cigarette holder 
when he smokes. 
This combina- 
tion of seeming- 
ly unrelated ac- 
cessories can add 
up to an atten- 
tion - getting 
street ballyhoo 
stunt! Dress an 


usher as de- 


Still No. 21 


scribed (Still No. 21), hand him an unloaded rifle 


and send him marching through town. Sign on his 


back should carry your theatre and playdate credits. 


CADET COMPERATI 
G ON 


Invite the business men of . 


4 Who attended military 


schools or colleges to a screening of the picture and 
tape-record their comments for a later radio broad- 
cast. If there is a military school or college locally, 
arrange for a special showing to the entire school 
body. Suggest the cadets march to the theatre, led by 
their band, and stage the stunt as a salute to the school. 
In addition, get youngsters in town who attend, or have 
attended, a military academy to wear their uniforms 
to a performance of “The Strange One.” 


RADIO AND TV CAMPAIGN 


: ee MOST. FASCINATING 
& “ LAMISE you BER METI 


A as . rot a 
34 wis @ strange oaet Oe 
oe 


F emouene JULIE WALSOM 


Style A Style B 


TELOPS: 


intended to carry theatre imprint only. Price of each 


Style A is a 10-second spot, with identifi- 
cation shared by TV station. Style B is 


telop: $7.50 with imprint; $5.00 without imprint; 
$2.00 for each additional slide or telop of the style 
ordered. When you order, specify style and imprint 


copy you want. Order direct from: 


QQ TITLE CARD CO., 
247 West 46 Street, New York 36, N.Y. 


IV TRAILERS: Intrigue your town’s TV audience! 


A 20-second and a 60-second trailer 
are available. Each allows time for local announcer 
to add theatre and playdate information; each has a 
final frame “freeze”? for super-imposed visual credits! 


State which trailer you want when you order from: 


COLUMBIA PICTURES EXPLOITATION DEPT., 
711 Fifth Avenue, New York 22, N.Y. 


TRANSCRIBING oo Re ee Se 


rough your Columbia ex- 
change; they will be peat to you from N. Y. 


¢ Separate interviews, open-end for local commenta- 
tor to add theatre and playdate credits, with Ben 


Gazzara and Julie Wilson. 


¢ Disc jockey interview with Gazzara and Miss Wilson 
and, on the other side of the dise, a similar interview 
with Kenyon Hopkins, who composed the music for 
both “The Strange One” and ‘Baby Doll.”’ 


¢ 15-, 30- and 60-second spot announcements. 


THE MOST 
FASCINATING 
LOUSE YOU 
EVER MET! 


BEN 


BEN GAZZARA 


“THE 
STRANGE 


ONE” 
—IS A STRANGE ONE! 


9’ x 12’ FLAG, BANNER 
Single-faced flags priced at: 
$37.50; double-faced: $67.50. 


CTA AVA N YN 


BUMPER STRIP 
6" x 40". Priced at $1.00 each. 


Minimum order: 


NEW C ARS: A 3-wheel Messerschmitt 


Scooter, one of the new 
European cars, is used by Ben Gazzara 
and Julie Wilson in a scene from “The 
Strange One.” This fact, and the title 
itself, might be a wonderful angle for 
drive-in theatre tie-ups with local sports 
car dealers, as well as for drive-in the- 
atre stunts. Publicize in advance your 
offer of guest admissions to all new 
model sports cars, seeing to it that they 
are parked in a special section near your 
concession counter. Give your drive-in 
patrons a chance to see and discuss the 
ears and, perhaps, to vote for the car 
they like best. Sports car dealers might 


lend their mailing lists for your use. 


OMAR: 2222 ee mies 


aspects of the picture 
with stunts and contests preceding the 
evening show. Get a precision squad to 
put on a drill demonstration or, if a 
military school is located nearby, have a 
group perform close order drill for your 
patrons. Let the drum majorettes of 
your town meet in a competition of ba- 
ton twirling for guest ticket prizes and 
other honors. During intermission, play 
march tunes over the car speakers, pa- 


trons to name them for prizes. 


SHOWMANSHIP 


STRANGE’ FOOD: “rtsnee for: 


special food 
item, one which has never before been 
stocked by your concession counter, to 
be made available to those patrons who 
ask for “The Strange One,” the week 
preceding your engagement of the film. 
Advertise the new food item with posters 
at your portals, from your screen and 
over your p.a. system. “The Strange 
One” dish should be reasonably priced, 


of course, and it might be sold with 


“lucky number” wrappings. 
Enlarge Still No. Art 


ROAD SIGNS: Exe St No. Ar 


board, color and cut out for roadside 
spots en route to your drive-in. Mount 
the figure, adding credits. If a series of 
signs is erected, use the following ad 
copy: “The Most Fascinating Louse ... 

You Ever Met! .. 
Strange One!’ ... 


. Ben Gazzara as ‘The 


State Drive-In!’ 


OLD AUTO BALLY: es the oldest 


you can 
find, or a horse-drawn buggy, to travel 
through your territory with posters on 
the sides: “You Think This Is a Strange 
One? See ‘The Strange One!’ Drive-In 
Theatre! Now!” 


Greet Playdate With Banners! 


“THE STRANGE 
ONE” 
-is a strange one! 


SECTIONAL VALANCE: $1.50 per running foot. Minimum size: 


BEN GAZZARA 


EVER MET! -is a strange one! 


Order All Accessories Illustrated Here Direct From 
NATIONAL FLAG COMPANY 
43 WEST 21st STREET 
NEW YORK 10, N. Y. 


THE MOST 
FASCINATING 
LOUSE YOU 
EVER MET! 


nae “HE STRANGE ONE” 


THEATRE POSTER SERVICE 
227 VICTORIA STREET 
TORONTO, ONT., CANADA 


| 


THE MOST 
FASCINATING 
LOUSE 
“YOU EVER 
MET! 


BEN GAZZARA 


10 feet. “T . 
STRANGE 


—ISA 
STRANGE | 
ONE! 


THEATRE 
HERE 


BADGE 


Price: 40c each. 
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THE PRODUCER WHO BROUGHT YOU MARLON BRANDO /N 
“ON THE WATERFRONT’ NOW BRINGS 


BEN GAZZARA 


TO THE SCREEN IN HIS ELECTRIFYING PORTRAYAL OF “JOCKO"'! 


“THE STRANGE ONE” 


-is a strange one! 


ALL THE SHOCKS OF THE BEST x ELLER AND THE EYE-OPENING STAGE PLAY! 


introducing JILIE WILSON win MARK RICHMAN - GEORGE PEPPARD 
PAT HINGLE - ARTHUR STORCH ang JAMES OLSON 


Screen Play by Based on his Directed by Produced by 
CALDER WILLINGHAM novel and play » JACK GARFEIN +» SAM SPIEGEL 


A SAM SRPIEG as PRODUCTION - A COLUMBIA pPicTuRE 


Ad Mat No. 401—640 Lines (4 Cols. x 160 Lines) 


The night he got tamed... 


The producer who brought you Marlon Brando 
in“On the Waterfront’ now brings | 


BEN GAZZARA 


to the screen in his electrifying portrayal of ““Jocko"/ 


introducing J U L| E WI LSon 


with MARK RICHMAN:+ GEORGE PEPPARD:PAT HINGLE-ARTHUR STORCH 


Screen Play by Based on his 
and JAMES OLSON = CALDER WILLINGHAM novel and play * JACK GARFEIN * SAM SPIEGEL 


Directed by Proouced by | 


aA SAM SPIEGEL propuction: a COLUMBIA picTURE 


Ad Mat No. 402—500 Lines (4 Cols. x 125 Lines) 


CAST 


Jocko De Paris ............. .. Ben Gazzara 
Harold Koble ........................., Pat Hingle 
Cadet Colonel Corger .... Mark Richman 


Simmons iiaitisissateseee /AGtNUR, Storen 
Perrin McKee .............. Paul E. Richards 
Major Avery .....000......... Larry Gates 
Colonel Ramey ................ Clifton James 
Georgie Avery ............ Geoffrey Horne 
Pet MEE 5h civic ohce cchciedsd. James Olson 
Monet ee ea Julie Wilson 


Robert Marquales ...... George Peppard 


CREDITS 


Screen Play by Calder Willingham; Based on his novel and play "End As a 
Man"; Directed by Jack Garfein; Ist Assistant Director, Arthur Steckler: 
2nd Assistant Director, Jack Grossberg; Photography, Burnett Guffey, A.S.C.: 
Additional Photography in collaboration with Clifford Poland: Art Director, 
Joseph C. Wright; Production Manager, Charles J. Maguire; Sound, Edward 
Johnstone; Script Supervisor, Sascha W. Laurance; Dialogue Supervision, 
Irving Buchman; Film Editor, Sidney Katz; Wardrobe Master, Arthur Craig; 
Hairdresser, Willis A. Hanchett; Make-up Supervision, Robert E. Jiras; 
Musical Score Composed and Conducted by Kenyon Hopkins; Production 
Executive, Harmon Jones; Assistant Producer, Sam Rheiner; Produced by 
Sam Spiegel for Sam Spiegel Productions. A Columbia Picture. 


STORY 


(Not for Publication) Jocko De Paris, cadet leader in a Southern military | 
school, so manipulates events that George Avery, Jr., son of the school's 
executive officer, is found drunk and is expelled. Through various pressures, |, 
Jocko silences such involuntary accomplices as his roommate Harold Koble, 
football star Roger Gatt and freshmen Robert Marquales and Maynard 
Simmons, the latter a girl-fearing cadet whom Jocko terrorizes into dating 
Rosebud, a town girl. Marquales persuades his fellow-cadets to take action 
against Jocko, whose smooth plotting has left him completely in the clear. 
The cadets conduct a kangaroo court which finds Jocko guilty. He is forcibly 
put on a train and sent out of their lives forever. 
(Running Time: 97 Minutes) 
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THE MOST FASCINATING 
LOUSE YOU EVER MET! 


—is a strange one! 


Ss introducing 


JULIE WILSON 
with MARK RICHMAN +» GEORGE PEPPARD 
PAT HINGLE » ARTHUR STORCH and JAMES OLSON 


Screen Play by CALDER WILLINGHAM 
Based on his novel and play 


Directed by JACK GARFEIN » Produced by SAM SPIEGEL 
A SAM SPIEGEL PRODUCTION » A COLUMBIA PICTURE 


rN a 


Ad Mat No. 106—99 Lines 


in“ On the Waterfront” now brings 


BEN GAZZARA 


to the screen in his electrifying 
portrayal of “‘Jocko” ! | 


The producer who brought you Marlon Brando | 


RNIN NONI at TN 
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THE MOST FASCINATING 
LOUSE YOU EVER METI! 


eS 


= 


introducing 
JULIE WILSON with MARK RICHMAN « GEORGE PEPPARD 
PAT HINGLE + ARTHUR STORCH. and JAMES OLSON 
: Screen Play by CALDER WILLINGHAM Based on his novel and piay 
Directed by JACK GARFEIN + Produced by SAM SPIEGEL 
ASAM SPIEGEL PRODUCTION + A COLUMBIA PICTURE 


Ad Mat No. 105—70 Lines 


THE 
MOST 
FASCINATING 
LOUSE 
YOU EVER 
MET! 


The producer who brought you Marlon Brando 
in“On the Waterfront” now brings 


BEN fA 
GAZZARA~ 


to the screen in his electrifying 
portrayal of ‘‘Jocko”’! 


-is a strange one! 


introducing J U Ll tos WI LSON 


with MARK RICHMAN: GEORGE PEPPARD + PAT HINGLE » ARTHUR STORCH 


Screen Play by Based on his Directed by Produced by 
and JAMES OLSON. CALDER WILLINGHAM novel and play * JACK GARFEIN » SAM SPIEGEL 


A SAM SPIEGEL PRODUCTION + ACOLUMBIA PICTURE | 


Ad Mat No. 302—450 Lines (3 Cols. x 150 Lines) 
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Tie 4k plerty on 
hin... bat hos got 


CvCn Move on me... 


le Juwe we, 
Ae axe \\ann arhamadte 


He's got quite a 
sense of humor == but B 
he's the lowest=down 
creature I've 
ever met -<- 


The producer who brought you 
| Marlon Brando in ti? 
“On the Waterfront” we 
now brings 
wer 


- BEN GAZZARA 


to the screen in his electrifying 
portrayal of ‘‘Jocko’’! 


Marquales 


“THE 


—_—_——— 


ONE” 


—is a strange one! 


All the shocks of the best-seller 


and the eye-opening stage play! 


introducing JULIE WILSON with MARK RICHMAN: GEORGE PEPPARD: PAT HINGLE: ARTHUR STORCH 


Screen Play by Based on his Directed by Produced by 
and JAMES OLSON + CALDER WILLINGHAM novel and play * JACK GARFEIN + SAM SPIEGEL 


A SAM SPIEGEL PRODUCTION +» A COLUMBIA PICTURE 


Ad Mat No. 403—660 Lines (4 Cols. x 165 Lines) 


44 Lift This Page for Additional Ads 
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"The producer who brought you 
Marlon Brando in *‘On the Waterfront” 
now brings 


BEN 
GAZZARA 


to the screen in his 
electrifying portrayal of ‘‘Jocko”’! 


introducing JULIE WILSON with MARK RICHMAN + GEORGE PEPPARD 
PAT HINGLE » ARTHUR STORCH and JAMES OLSON 
Screen Play by CALDER WILLINGHAM Based on his novel and play + Directed by JACK GARFEIN 


Produced by SAM SPIEGEL > A SAM SPIEGEL propuction - A COLUMBIA PICTURE 


Ad Mat No. 301—297 Lines (3 Cols. x 99 Lines) 


NOTE: All advertising mats have been re- 
vised to carry the Official Billing shown below. 


OFFICIAL BILLING 
COLUMBIA PICTURES 


presents 


BEN GAZZARA 
THE STRANGE ONE 


100% 


JULIE WILSON 40% 


introducing 


with 
MARK RICHMAN + GEORGE PEPPARD +» PAT HINGLE 
ARTHUR STORCH and JAMES OLSON 
SAM SPIEGEL PRODUCTIONS 
Screen Play by CALDER WILLINGHAM 


Based on his novel and play—"'End As a Man" 


Directed by JACK GARFEIN 


Produced by SAM SPIEGEL 
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The producer who brought you 
Marlon Brando in‘‘On the Waterfront” | 
now brings 


BEN 
GAZZARA 


to the screen 
in his electrifying cs 
portrayal of 
““Jocko’’! 


-is a strange one! | 


THE MOST ,“” FASCINATING 
LOUSE .” YOU EVER MET! 


introducing J ULIE WILSON with MARK RICHMAN - GEORGE PEPPARD 
PAT HINGLE - ARTHUR STORCH ana JAMES OLSON 


Screen Play by CALDER WILLINGHAM Based on his novel and play + Directed by JACK GARFEIN 
Produced by SAM SPIEGEL + A SAM SPIEGEL PRODUCTION + A COLUMBIA PICTURE 


Ad Mat No. 208—280 Lines (2 Cols. x 140 Lines) 


THE MOST FASCINATING 
LOUSE YOU EVER MET! 


ANGE ONE” 


You'll never forget... 


»>BEN GAZZARA 


as the /ouse,“Jocko”! 


A COLUMBIA PICTURE 
ee ; A SAM SPIEGEL PRODUCTION 


introducing JULIE WILSON with MARK RICHMAN + GEORGE PEPPARD + PAT HINGLE » ARTHUR STORCH and JAMES OLSON 
Screen Play by CALDER WILLINGHAM Based on his novel and play » Directed by JACK GARFEIN + Produced by SAM SPIEGEL 


Ad Mat No. 204—76 Lines (2 Cols. x 38 Lines) 


BEN 
GAZZARA 


-is a strange one! 


introducing JULIE WILSON 
with 


MARK RICHMAN « GEORGE PEPPARD 
: 5 ; PAT HINGLE » ARTHUR STORCH 
Pa , <, and JAMES OLSON 


Screen Play by CALDER WILLINGHAM Based on his novel and play + Directed by JACK GARFEIN 
Produced by SAM SPIEGEL » A SAM SPIEGEL Production » A COLUMBIA PICTURE 


SL a AT FE NE OSETIA OE RE SES 
Ad Mat 205-—— 100 Lines (2 Cols. x 50 Lines) 


Mat 2-B; Still No. 29 (L. to r.: Ben Gazzara, 
George Peppard and Arthur Storch) 


THE MOST 


THE You’// never forget... FASCINATING LOUSE FASCINATING 

MOST BEN YOU EVER MET! LOUSE YOU 
GAZZARA .£6%— | gi I Riggs 

FASCINATING eee ee | 

ill “THE STRANGE ONE” BEN 

— GaP Ea = GAZZARA 

EVER IS A STRANGE ONE! BEN 


y A SAM SPIEGEL PRODUCTION 
$ A COLUMBIA PICTURE ow 


introducing JULIE WILSON with MARK RICHMAN + GEORGE PEPPARD 
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Ben Gazzara Powerful New Star 
In Dramatic ‘Strange One’ Role 


(Review) 

The most fascinating louse you 
ever met, electrifyingly portrayed 
by one of the most fascinating 
young actors to appear in mo- 
tion pictures in a long time, pro- 
vides sensational screen enter- 
tainment at the ...... Theatre. 
The actor is newcomer Ben Gaz- 
zara, starring in Columbia Pic- 
tures’ “The Strange One,” which 
opened yesterday at the ........ 
Theatre. 

All the shocks of the best-sell- 
ing Calder Willingham novel and 
his own eye-opening stage play 
are captured by the cameras. 
“The Strange One” was produced 
by Sam Spiegel, famed maker of 
“The African Queen” and the 
Academy Award-winning “On 
the Waterfront.” 

As the brilliant, fascinating 
and altogether charming plotter 
who weaves a web of deceit, 
falsehood and trickery that is 
virtually unparalleled on the 
screen, Gazzara registers impres- 
sively in this, his first motion pic- 
ture. Sensational star of two 
other smash Broadway hits, “A 
Hatful of Rain,” and “Cat on a 
Hot Tin Roof,” Gazzara first at- 
tracted critical acclaim with his 
Broadway bow in “End As a 
Man,” the new play he now 
brings to the screen as “The 
Strange One.” 

Gazzara is seen in “The Strange 
One” as a Southern military col- 
lege cadet who sets about destroy- 
ing an officer for once disciplining 
him before the entire corps. He 
does it by framing the man’s son, 
also a cadet at the school, and 
winning his expulsion. In his 
cold-blooded program of venge- 
ance, Gazzara necessarily en- 
meshes other cadets, but so 
smoothly that he is completely 
free from involvement and they 
must keep quiet or themselves 
face dismissal from the school. 
All this Gazzara accomplishes 


“The Strange One” Mat 2-A; Still No. 35 


“THE STRANGE ONE” COMMANDS! Star Ben Gazzara has Arthur 
Storch pour a drink for James Olson (left), as George Peppard, right, 
looks on during a forbidden poker game in Columbia Pictures’ ‘‘The 


Strange One,” at the ........... 


with a subtlety and an under- 
standing of human weakness 
which makes his characterization 
one of the most exciting exercises 
in villainy ever brought to the 
screen. As “The Strange One,” 
Gazzara is completely evil and, 
yet, until the electrifying climax, 
he also is cool, poised and even 
likeable. 

Lovely Julie Wilson, night club 
and Broadway musical star, also 
makes her screen bow in “The 
Strange One,” in a straight dra- 
matic part as a town girl of easy 
virtue, empty-headed and malle- 
able; she plays the part to per- 


Theatre. 


fection. Mark Richman is forth- 
right as the cadet colonel who 
ultimately steps in to put an end 
to Gazzara’s smooth reign of ter- 
ror; George Peppard is excellent 
as the cadet who can’t stomach 
Gazzara’s machinations and Pat 
Hingle plays Gazzara’s_ slow- 
thinking roommate and unwit- 
ting accomplice. Arthur Storch 
is seen as a girl-fearing fresh- 
man and James Olson, the school’s 
football star selected by Gazzara 
as the keystone of his plot. 

Jack Garfein directed Sam 
Spiegel Productions’ “The Strange 
One.” 


‘Strange One ’ Stars Ben Gazzara 


In Stage Role He Made Famous 


(General Advance) 

Ben Gazzara, young Broadway 
actor who won a wide public and 
critical following with his fine 
thesping in three smash stage 
hits, “End As a Man,” “A Hat- 
ful of Rain” and “Cat on a Hot 
Tin Roof,” is starred in his first 
motion picture, “The Strange 
One,” opening . sat the: 5 ae 
Theatre. “The Strange One” is 
Columbia Pictures’ stirring pic- 
turization of Calder Willingham’s 
shocking best-seller, “End As a 
Man,” and it was in the stage 
version of the book that Gazzara 
first played the most fascinating 
louse Broadway had ever met. 

“The Strange One” also intro- 
duces singer Julie Wilson to mo- 
tion pictures, and features a cast 
of young actors which includes 
Mark Richman, who was recently 
seen in “The Friendly Persua- 
sion,’ George Peppard, Pat 
Hingle, Arthur Storch and James 
Olson. 

In the title role of ‘‘The Strange 
One,” Gazzara is a cadet leader in 
a Southern military college who, 
when he is disciplined before the 
entire corps, decides to revenge 
himself upon the officer he thinks 
responsible. 

With brilliant and calculated 
cunning he enmeshes other cadets 
in his carefully worked-out 
scheme. As a consequence, the 
officer’s son, also a cadet, is ex- 
pelled. The four cadets party to 
Gazzara’s devious plotting, how- 
ever involuntary their involve- 
ment, are kept in line by their 
realization that they, too, face ex- 
pulsion. Gazzara himself is com- 
pletely clear; he had done noth- 


ing except exercise an ingenuity 
and an understanding of human 
weakness that made his several 
unwilling victims and accom- 
plices not only go in the direction 
he wanted but do so without even 
suspecting the maneuvering. 
Julie Wilson, the Broadway 
and night club singer, plays a 
straight dramatic role in her film 
debut as a small-town girl of 


easy morals; Richman, Pep- 
pard, Hingle, Storch and Olson 
are cadets. Sam Spiegel Produc- 
tions’ “The Strange One” was 
produced by the famed maker of 
“The African Queen” and the 
Academy Award-winning “On the 
Waterfront.” Willingham, author 
of the novel and stage play, also 
penned the screen play which 
Jack Garfein directed. 


“The Strange One” Mat 2-D; Still No. 41 
END OF “THE STRANGE ONE!” His fellow-cadets “‘persuade”’ star 


Ben Gazzara to quit military school in Sam Spiegel Productions’ ““The 
Strange One,” the Columbia picture at the .......... Theatre. 


Julie Wilson Role 
In ‘Strange One’ 
Is Change of Pace 


Julie Wilson stands out like 
the only girl in an all-boy’s col- 
lege in her first motion picture, 
Columbia Pictures’ “The Strange 
One,” which stars Ben Gazzara at 
the . . Theatre. That’s be- 
cause she actually is the only 
representative of her sex in the 
dramatic screen story of a mag- 
nificent louse. 

The movie provides’ several 
other daring changes-of-pace for 
the beautiful Julie. “The Strange 
One” gives the stunning star of 
musical comedy and night clubs 
her first dramatic role. It marks 
the first time the brunette Miss 
Wilson has been seen as a blonde 
and, to complete her transforma- 
tion, the sophisticated entertainer 
portrays a pretty earthy young 
woman. 

Julie was chosen for the single 
feminine role in “The Strange 
One” because it called for an ac- 
tress who could spell out a sultry 
quality that would explode from 
the screen so that its meaning 
would be unmistakable. To handle 
the role, Julie took a leave of 
absence from her Broadway star- 
dom in the musical comedy hit, 
“The Pajama Game,” and flew to 
Florida where “The Strange One”’ 
was filmed in its entirety. Im- 
mediately after she had com- 
pleted her screen work, she board- 
ed a plane to return to Broadway 
and “The Pajama Game.” 

Featured in support of Gaz- 
zara in “The Strange One” are 
Mark Richman, George Peppard, 
Pat Hingle, Arthur Storch and 
James Olson. Calder Willingham 
penned the screen play which is 
based on his novel and play. Jack 
Garfein directed “The Strange 
One” for producer Sam Spiegel, 
who also made “The African 
Queen” and the Academy Award- 
winning “On the Waterfront.” 


First Time Out 


George Peppard, a handsome 
six-footer with blue eyes and 
blonde hair, never appeared in a 
motion picture, a Broadway play 
or a live television drama before 
producer Sam Spiegel signed him 
for the key featured role of fresh- 
man cadet Robert Marquales in 
Columbia Pictures’ “The Strange 
One,” starring Ben Gazzara at 
the Theatre. The only 
professional appearances George 
had made previously were at the 
White Barn summer theatre in 
Westport, Conn., and the Ash- 
land, Ore., summer Shakespeare 
repertory theatre. 


Mat 1-D; Still No. 46 


BEN GAZZARA, “The Strange 
One,” star of the Columbia picture 
atest hese erate Theatre, is forced 
by fellow-cadets to face a kan- 
garoo court. 


Mat I-A; Still No. Art 1 


“THE STRANGE ONE” is de- 
picted by artist Joseph Hirsch. 
Ben Gazzara stars in the Columbia 
picture at the Theatre. 


‘Strange One’ 


Star Good 


As One of Films’ Worst! 


A good way to first win the 

movie-going public is to be bad, 
according to a Hollywood truism 
that has grown up as a result of 
the successes scored by such stars 
as Jame Cagney, the late Hum- 
phrey Bogart, Edward G. Robin- 
son and even such a venerated 
star as Paul Muni. 
The latest bidder for moviedom’s 
affections via the bad-boy ap- 
proach is Ben Gazzara, who stars 
as “The Strange One,” the Co- 
lumbia Pictures’ drama now at 
Chee es ke Theatre. A hand- 
some, black-haired young actor 
from New York, Ben portrays a 
cadet in a Southern military 
school, the most fascinating louse 
you ever met, a man of consum- 
mate evil. 

Paul Muni scored first as the 
gangster chief in “Scarface.” 
James Cagney won audience ap- 
proval as “Public Enemy Num- 
ber One.” Bogart earned the 
right to be a hero after portray- 


Movies New Challenge 


For Star Ben 


Ben Gazzara is one young 
Broadway actor who likes movie- 
making. 

“Movies are exciting and a 
tremendous challenge,’ says the 
handsome new star of Columbia 
Pictures’ “The Strange One,” 
now at the _. . Theatre. 

Gazzara portrays the Machia- 
vellian Jocko De Paris, a South- 
ern military college cadet, in 
“The Strange One,” which is 
based on “End As a Man,” the 
play with which he began his the- 
atrical career. “End As a Man,” 
written for the stage by Calder 
Willingham from his own best- 
selling novel, orginated as an 
acting project at the famed Ac- 
tors Studio, developed into an off- 
Broadway production and then 
became a_ Broadway triumph. 
Willingham wrote the screen 
play for “The Strange One.” 

Since creating the role of Jocko 
in the play, Gazzara has also won 
popular and critical acclaim for 
his stage performances in “Cat 
on a Hot Tin Roof” and “A Hat- 
ful of Rain.” He turned down a 
variety of screen offers until pro- 
ducer Sam Spiegel, who made 
“The African Queen” and the 
Academy Award-winning “On the 
Waterfront,’ came along with 
the proposal that Gazzara play 
Jocko in the film version of his 
first Broadway triumph. Gazzara 
says film work proved to be a big 
surprise. ‘‘The challenge of it is 
what makes movie-acting so in- 
teresting,” he explains. “I had 
the idea it was easy work com- 
pared to the stage. But it’s not. 
It’s a back-breaking—and head- 
breaking — job to capture the 
emotion, the feeling, of a single 
moment and go through it over 
and over again for the cameras.” 

Gazzara has another word for 
movie-making, besides ‘“interest- 
ing” and “exciting” and “chal- 
lenging.” He says “it’s fright- 
ening.” 

“What’s frightening,’ he ex- 
plains, “is the finality of it. Once 
a scene is finished, you don’t get 
another shot at it and you keep 


Puts Teeth in Part 


Arthur Storch is a handsome 
young man of 31. But when mo- 
tion picture audiences see him for 
the first time, he will be buck- 
toothed and goggle-eyed. For his 
motion picture debut in Columbia 
Pictures’ “The Strange One,” 
starring Ben Gazzara at the 

Theatre, Storch wears 
false buck-teeth and double-thick 
lenses, topped by one of the 
shortest crew-cuts ever seen, to 
portray a teetotaling freshman 
cadet in a military school. 


Gazzara 


thinking of what you should have 
done and didn’t do or what you 
did and shouldn’t have.” 

Lovely singer Julie Wilson, in 
a dramatic role, is introduced to 
the screen in Sam Spiegel Pro- 
ductions’ “The Strange One.” 
Mark Richman, George Peppard, 
Pat Hingle, Arthur Storch and 
James Olson are featured in the 
film which Jack Garfein directed. 


Likes Long Career 
In ‘One-Type’ Role 


If there ever was a “one-type” 
actor, he’s screen newcomer Pat 
Hingle who makes his motion pic- 
ture debut in Columbia Pictures’ 
“The Strange One,” starring Ben 
Gazzara in the title role, at the 

su Theatre. Pat plays Koble, 
the dull-witted cadet who is the 
roommate of Jocko De Paris, por- 
trayed by Gazzara. There never 
has been another Koble. 

Pat played the role in the orig- 
inal Actor’s Studio project, stayed 
with it off-Broadway and later 
moved to Broadway in the part. 
Now he’s Koble again, in the 
Calder Willingham screen play 
based on Willingham’s novel and 
stage play. “The Strange One” 
introduces Julie Wilson and fea- 
tures, besides Hingle, Mark Rich- 
man, George Peppard, Arthur 
Storch and James Olson. 


Sam Spiegel Film 


Columbia Pictures’ “The 
Strange One,” starring Broad- 
way sensation Ben Gazzara in 
the title role at the ... _. The- 
atre, was produced by Sam 
Spiegel, maker of “The African 
Queen” and the Academy Award- 
winning “On the Waterfront.” 


Imitation Binge 


James Olson, featured in Co- 
lumbia Pictures’ “The Strange 
One,” starring Ben Gazzara at 
thet,” . Theatre, drank four 
quarts of luke-warm tea and 
smoked three dozen nickel cigars 
for his “drunk” scene in the 
drama. The tea, of course, sub- 
stituted for whisky. 


Important! 


Two additional publicity scenes 
—one-column Mat I-B and two- 


column Mat 2-B—appear in Spe- 


cial Mat No. I on page II. 
Cast, credits and story informa- 
tion will be found on page 7. 


ing the murderous Duke Mantee 
in “The Petrified Forest.” Ed- 
ward G. Robinson won the pub- 
lic’s favor as “Little Caesar.” 

For outright meanness, tinged 
with great personal appeal and 
humor, probably never before has 
there been a screen character 
like Ben Gazzara’s Jocko who de- 
pends upon a keen understanding 
of human psychology and a cold- 
blooded ruthlessness to achieve 
the disastrous effects he wants. 

“T know Jocko intimately,” says 
Gazzara. “TI met him first at the 
Actors Studio, where the project, 
originally known as “End As a 
Man,” originated. Then I played 
Jocko in the off-Broadway pro- 
duction and continued the role on 
Broadway. Now I’m Jocko again, 
After all that, I’ve come to the 
conclusion Jocko isn’t just bad; 
he’s not a gunman, a murderer 
or any of the other roles you 
generally think of as ‘bad guy’ 
parts; Jocko is enormously bad, 
cunning, conniving. He defies all 
decency and all morals. 

“T think that’s what’s so fas- 
cinating about Jocko,” says Gaz- 
zara. “It’s hard to believe any- 
one could be that bad. You’re in- 
trigued by what he’ll do next and 
you keep wondering whether any- 
body will ever catch up with 
him.” 

Thus far in his sky-rocketing 
career, Gazzara has _ portrayed 
only unsavory characters. In ad- 
dition to Jocko in “End As a 
Man,” his first Broadway play, 
the young star has portrayed the 
slimy Cooper in Tennessee Wil- 
liams’ “Cat on a Hot Tin Roof” 
and the dope-addict husband of 
Shelley Winters in “A Hatful of 
Rain.” 

“T’d like to play a hero for a 
change,” says Ben wistfully. 

“The Strange One” introduces 
Julie Wilson to the screen and 
features Mark Richman, George 
Peppard, Pat Hingle, Arthur 
Storch and James Olson. Calder 
Willingham penned the screen 
play which is based on his novel 
and play. Sam Spiegel Produc- 
tions’ “The Strange One” was di- 
rected by Jack Garfein. 


Youthful Director 


At the not-so-ripe age of 26, 
Jack Garfein probably is the 
youngest director in motion pic- 
tures. Garfein directed Columbia 
Pictures’ “The Strange One,” 
starring Ben Gazzara at the 
Theatre. An Actors’ 
Studio product, Garfein’s direc- 
tion of the Calder Willingham 
play based on his own novel, made 
it a Broadway hit. The play, like 
the Hollywood film, starred Ben 
Gazzara. 


Mat 1-C; Still No. 58 
BEN GAZZARA STARS and Julie 


Wilson is introduced to movie- 
goers in Columbia Pictures’ ‘*The 
Sirange One,” at the. .. . Theatre. 


Once Liked Goals, 
Now Prefers Roles 


A former professional football 
star turned actor, handsome 
Mark Richman is featured in Co- 
lumbia Pictures’ “The Strange 
One,” starring Ben Gazzara at 
theses a: Theatre. Richman, 
who originated his present role 
in the sensational stage version 
of Calder Willingham’s novel, 
“End As a Man,” is unlike the 
majority of his fellow-actors in 
that he has appeared on the 
screen before. He made his film 
debut in “Friendly Persuasion”; 
“The Strange One” is his second 
motion picture. Star Ben Gazzara 
makes his screen bow in the film, 
as does curvaceous Julie Wilson. 

“The Strange One” also fea- 
tures George Peppard, Pat Hingle, 
Arthur Storch and James Olson. 
Willingham scripted the screen 
play for Sam Spiegel Productions 
from his novel and play—“End 
As a Man.” 


‘The Strange One’ 


Columbia Pictures’ “The 
Strange One,” starring Ben Gaz- 
zara as the most fascinating louse 
you ever met, opens ..... sie eG 
[A ane Theatre. Introducing 
Julie Wilson, “The Strange One” 
features Mark Richman, George 
Peppard, Pat MHingle, Arthur 


Storch and James Olson. Calder 
Willingham scripted Sam Spiegel 
Productions’ “The Strange One” 
from his novel and play — “End 
As a Man.” Jack Garfein direc- 
ted the dramatic shocker. 


SIMS ee 


“The Strange One” Mat 2-C; Still No. 56 


SCREEN NEWCOMERS, Ben Gazzara stars and Julie Wilson is intro- 
duced in Sam Spiegel’s Productions’ “The Strange One,” the Columbia 


picture now at the 


coe eee eee eee 


.. Theatre. 
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